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Learn marketing strategies and become better and more efficient while increasing 
your dental practice's efficiency and improving your patients' experience.

Dental Marketing Strategies

Dental Practice Management

RICH DENTIST vs POOR DENTIST
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Why every practice should have a social media presence

It's essential to spread the word about your 

practice. With social media posts you can share 

engaging text or videos that spotlight particular 

office features, procedures, technology, or team 

members. As your patients and followers get to 

know more about your office, it establishes your 

practice as a trusted source for care.

With 7% of Google searches each day related to 
healthcare questions, building an active social media 
presence that provides relevant and authoritative 
information positions you as a thought leader and 
expert in your field.
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Create an opportunity to supply your followers with correct dental care information

Get your message out there Share knowledge, raise awareness, and

establish authority



PAGE 3WWW.DESIGNDISTRICT.COM + 1 954 123 4567

Besides providing an avenue for your posts and 
responses, social media platforms provide valuable input 
from your audience.

It's essential to be mindful of generating positive reviews 
on social media and appropriately handling any negative 
comments that may come your way.

Hear concerns and respond to feedback

A SOCIAL MEDIA PRESENCE

Why every practice should have 
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Feature cases, stories, and office news

In addition to current and prospective patients looking 
for information on certain conditions or treatments, they 
are also seeking stories that detail the journey and 
outcome of care. While maintaining patient privacy, 
posting brief case presentations, before and after 
photos, and the like are of interest to your audience.

Featuring office news and spotlighting staff also help to 
build stronger relationships with your audience.

STORIES OFFICE NEWSCASES
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A SOCIAL MEDIA PRESENCE

Why every practice should have 
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A SOCIAL MEDIA PRESENCE

Why every practice should have
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Social media interactions also help establish and 
deepen relationships for patient referrals to or 
from your practice.

Build connections with other 
healthcare professionals
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Identify what's unique about your office, key features, services, 
and messages you want to convey. Be consistent and true to 
your mission and your story across all social platforms.

When building your brand you will need to create a logo to 
identify your practice across all communication channels and 
social media platforms. Always use high-quality content and 
images in your website and posts.

Remember, great visuals tend to generate more social media 
likes and shares.

Build you brand-

Define your practice 
and present a 

conistent message.

“TO DRIVE NEW PATIENTS
How to utilize digital marketing
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Build your brand
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Define your practice and present a consistent message.
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Lead generation and new patients 
with paid advertising

While it's essentially free to get involved in social 
networking, one of the most effective ways to target 
audiences and generate new patient leads is with paid 
advertising such as Google Ads and Facebook Ads. As a 
digital marketing strategy, paid advertising on select 
social media platforms helps optimize your advertising 
budget with an approach that's conversion-based and 
offers measurable results. You can reach target 
audiences in select geographic locations, specific age 
groups, or ones with expressed specific interests.

info@gmediausa.comwww.gmediadental.com

TO DRIVE NEW PATIENTS
How to utilize digital marketing
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The dentist with the 
best reviews

Why you should optimize your digital data
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A 2019 survey of 1,500 Americans looked at how people choose a dentist when searching on Google. 
Four of the most common responses that determined how a person picked their dentist online are:

The closest practice The top-ranking prctice 
in the search results

Best looking websites

info@gmediausa.comwww.gmediadental.com
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Your dental website is important because it is the first 
impression people have of your practice. It should load quickly, 
look professional, stick to a color scheme, well-organized with 
an easy-to-use navigation bar. People should be able to find the 
information they need from your website quickly.

They are likely to go elsewhere if their experience is 
interrupted by 404 errors, poor load speed, or overwhelming 
pop-ups.

If you don’t have a user-friendly website, the rest of your dental 
patient marketing efforts won’t live up to their full capabilities. 
Although there are many services out there that let you try to 
build your own website, it's important to make sure your 
website functions in-line with Google’s on-site SEO guidelines.

OPTIMIZE YOUR DIGITAL DATA
Why you should
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Every post on social media offers an unparalleled 
opportunity to improve your practice's online visibility, 
drive more traffic to your website, and motivate more 
contacts for care.

Posting on social media is far from a one-and-done 
endeavor. A successful social media presence that drives 
traffic to your website requires consistent posting and 
quality content. Setting up a schedule and posting at 
effective times also helps to establish links from your 
social media profiles back to your website.

Increase your online visibility and 
expend your reach

GROWING YOUR 
BUSINESS

Key factors for
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Importance of the management of your dental practice

There’s a lot that goes into dentistry. You’re not 

only serving your patients, but you’re making sure 

your entire practice runs smoothly. You’re taking 

care of scheduling, insurance, billing, your staff, 

and more. As a result, many dentists don’t have 

the time or resources to come up with an effective 

marketing strategy.

Many people Google search when trying to find a 
new dentist, many people will visit a practice’s 
social media after looking at their website. 
Optimizing your social media accounts helps build 
trust by giving potential patients a better 
understanding of what your practice does, who the 
dentists are, and what you specialize in. Not only 
that, but they’ll begin looking to you as a resource 
and gain respect for your dedication to the 
community.
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THANK YOU!
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